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Social media

1. Overview

In this digital age where communities are formed online, we need to be part of the conversation
so we encourage our use of social media platforms like Facebook, Twitter and Instagram. Social
media offers a great number of opportunities for the church, such as increasing communication,
building relationships and community, providing opportunities for participation, collaboration and
feedback, enhancing learning and generating ideas and reaching and connecting with new groups.
There are also risks involved such as forming inappropriate relationships, saying things you should
not, breaching confidentiality and spreading gossip, bullying, harassment, grooming and
impersonation.

2. Facebook

Our Facebook account can be found here - @holytrinitytwickenham

3. Twitter
Our Twitter account is here - @HTchurchTW2

4. You Tube
You will find our You Tube channel here - https://youtu.be/Nnwh6aVZGiQ

5. LinkedIn
Try Holy Trinity Church Twickenham

6. Email

We communicate with each other extensively by email. Officers of the church have their own
email ID and we also have a general one used by the Parish Manager which is
admin@httchurch.org

7. Website

www.httchurch.org

8. Rules

We have not produced a set of rules but urge everyone to be careful. Our view is that common
sense should prevail. If anyone is posting on behalf of the church then we ask that the following is
observed:

e Be respectful

e Be honest and accurate

e Post only appropriate and respectful content

9. Contact

The different social media platforms that we use are run and managed by different people. For
queries and guidance please contact the Parish Manager at admin@httchurch.org
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10.Issuer

& HoLY TRINITY TWICKENHAM

This policy has been issued and approved by the Parochial Church Council of Holy Trinity Church,
Twickenham. It is reviewed annually.
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